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GET THESE 


BOOKLETS 


AT YOUR SPORTING 
GOODS STORE 


HOW TO IMPROVE 
YOUR GAME 


Here are the best instruction books available on sixteen 
popular sports. Each one designed and written by out- 
standing experts in each sport — such as Phog Allen 
on basketball, Ned Day on bowling, Ken Davidson on 
badminton, etc. Each booklet contains step-by-step 
picture demonstrations and tips on how to improve 
form and skill. Hundreds of actual photographs. 


SIXTEEN POPULAR 
SPORTS 


ARCHERY 
Tips on shooting, scoring, rules. 
80 pp. 
BADMINTON 
Covers grip, swing, all strokes. 
70 pp. 
BASEBALL 
Perfect manual for kid leagues. 
102 pp. 
BASKETBALL 
Offense, defense, and shooting tips. 
O pp. 
BOWLING 


Over 300 tips on better bowling. 
60 pp. 
COMPETITIVE SWIMMING 
An expert swimming coach teaches 
how to improve your skill in com- 
petitive swimming. 60 pp. 
DIVING 


An informative diving manual by 


Bruce Harlan, Ohio State diving Tips on service, drives, spiking, etc. 
champion. 60 pp. 64 pp. 
GOLF WRESTLING 
Explains grip, stance, swing, rules. Shows basic holds and counter move- 
72 pp. ments. 94 pp. 
GET THESE BOOKLETS AT YOUR 
¢ LOCAL SPORTING GOODS STORE 


EACH 


LIFESAVING 
Shows how to practice good water 
and boat safety, rescue methods 


and artificial respiration. 60 pp. 
SOFTBALL 

Emphasizes fielding and pitching 

tips. 120 pp. 
SWIMMING 


Fundamental techniques of swim- 
ming. Tells how to enjoy water, 


overcome fear. 60 pp. 
TENNIS 

Will improve tennis play immedi- 

ately. 84 pp. 


TRACK AND FIELD 


Dashes, jumps, relays, hurdles, etc. 
6 


4 pp. 
TUMBLING 


Outlines basic skills of a growing 
sport. 40 pp. 


VOLLEYBALL 


or write to 


The Athletic Institute 
209 S. State Street 


Chicago 4, Illinois 


“AFthletic nstitite 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 


OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
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BUY RecReATION ROUNDUP 


The Typical Recreation Director 

Alfred L. Pike, as part of his master’s thesis at 
the University of Illinois in 1957, made a study of 
139 U. S. industrial firms to determine the char- 
acteristics of the typical industrial recreation 
director. Here are some of his findings: 

1. Salary. The average salary among the direc- 
tors surveyed was $7,449 per year. Salaries, how- 
ever, ranged from $3,000 to $15,000 per year. 

2. Education. The typical director is a college 
graduate and has been employed in the personnel 
department of his company for 6.3 years. A total 
of 86 directors reported they had B.S. degrees; 19 
had masters degrees; and 21 had different areas 
of non-college specialization. 

3. Staffing Pattern. The average IR director 
works in the personnel department. Fifty-three re- 
ported they work in the personnel section; 39 in 
the industrial relations section; 35 in a variety of 
other departments. As for job titles, “recreation 
director” was the most common of 59 different 
job titles reported. Among the 139 companies sur- 
veyed, 93 staff under five people in recreation. 

4. Employee Benefits. The average director takes 
two weeks of paid vacation every year and partici- 
pates in a required retirement plan. He has bene- 
fits of life, hospitalization, and accident insurance 
plans, but not a company stock plan. 

5. Recommendations. Pike asked each of the rec- 
reation directors to give their recommendations 
for job preparation. Sixty-six favored a college 
degree in recreation; 73 said they would not accept 
college students for field work; 36 said they would. 
33 felt that a company with over 1,000 employees 
should have a full-time director. 


1957 SURVEY OF 240 COMPANIES’ 

INDOOR AND OUTDOOR FACILITIES 
Starting with the January, 1958 issue of RECREATION 
MANAGEMENT, reports based on a spot check of 240 
NIRA member companies have been issued on a number 
of topics of interest to industrial recreation administrators. 
This month a breakdown of the top ten indoor and 
outdoor facilities are listed for R/M readers. This tabula- 
tion of facilities used and maintained by these 240 com- 
panies should be of significance, both as an indication of 
what has been found workable and what facilities are the 

most popular in employee programs over the nation. 


INDOOR OUTDOOR 
Meeting Room 131 Ball Diamonds 108 
Recreation Room 80 Horseshoe Pits 90 
Auditorium 60 Picnic Area 69 
Card Room 58 Playfield 56 
Recreation Building 51 = Trap & Skeet 37 
Library 15 Tennis Courts 35 
Billiard Tables 3 Rifle Range 35 
Gymnasium 29. = Swimming Pool 19 
Bowling Alleys 25. ~— Golf Course 18 
Crafts Room 19 Camp a 
Bait Casting Pool 12 
Archery Range 12 
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THEY CAN HELP FINANCE 

YOUR RECREATIONAL PROGRAM 

Employee Recreational Programs ~ 
are not always paid for in full by 

the company. By the sale of greet- 

ing cards some recreational pro- 

grams which were not possible before can now be realized with the 

addition of the extra money made from the sale of greeting cards to 

the employees. 


This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 

Your employees will appreciate the convenience. . . 
you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
.». Send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 


WETMORE & SUGDEN, INC. SINCE 
Fairport, New York e¢ Member NIRA 1924 














FLANGE-WRAP 


The cushioned grip that gives you the 





@ Suede-textured 
rubber locks fingers 
to grip! 

@ Tension winding 
absorbs shock. 

@ ORDER ON NE 
CLUBS 

@ REPLACE WORN 
GRIPS 


At your pro shop, or 


$] g50 Dozen 


Delivered 
Check or money order 


0.8.1. Dicks Company 


DEPT. RM, SOLON, OHIO 
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Stanley C. Allyn, Chairman of National 
Cash Register Company, tees off before 
the clubhouse of the NCR Country Club. 
Built for employees’ use, the country 
club offers two 18-hole golf courses, a 
driving range, putting area, and food 
facilities in the clubhouse. 


Stanley C. Allyn, Board Chairman of 
National Cash Register Company, Day- 
ton, Ohio, Predicts Progressive Growth 


in Employee Recreation Program. 


A comprehensive recreational program has long been a_ basic operating 
policy of The National Cash Register Company. During the next five years 
we plan to continue developing this program so that more NCR employees 
can enjoy even more opportunities for the recreational activities of their 
choice. 

We believe in a progressive recreational policy for two basic reasons: 

(1) It enables a company to fulfill one of its most important obligations— 

helping to provide a good way of life for its employees. 

(2) A satisfied employee is a superior employee. He will do better work on 
the job, and quality is a vital ingredient in the manufacture of complex 
business machines. 

NCR employees have taken advantage of company-provided recreational 
facilities in ever-increasing numbers. Last summer, for example, attendance at 
our 166-acre recreational park exceeded 300,000. About 72,000 rounds of golf 
were played at the NCR Country Club. 

It is our hope that these two major company recreational facilities can be 
augmented in the future by a fieldhouse for winter sports, including basketball, 
ice skating, hockey and employee parties which currently are being held in the 
2,300-seat NCR employee auditorium. Although a timetable has not yet been 
set for this development, it is a definite part of our plans for the future. 


Dedication of NCR‘s Country Club for 
employees was keynoted by golf pro- 
fessionals Paul Hahn, Jimmy Demaret, 
and Tony Penna, with Stanley C. Allyn, 
NCR Board Chairman. 
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Editor-Publisher 1958 NIRA Conference Report: 
DON L. NEER A full report on the important events 
and sessions of the 17th Annual Con- 
ference & Exhibit held in Fort Worth. 


til 


Associate Editor 
DOROTHY L. IMMERFALL 


Recreation for Champions: 
Circulation Manager When you get 100 guys together for 
DOROTHY B. MORRISON 3% days for high-powered “think’’ 
ML sessions, you have to have recreation 
for them. Here’s the story of Champion 
Paper and Fibre Company’s CHAPA- 
CO Council’s Recreation program at 
Lake Logan, North Carolina. 
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JUNE COVER—Learning to swim is 
fun—according to young John Rasor, 
whose dad is a pipefitter for Union 
Carbide Chemicals Co., at Texas City, DuPont Research Report: 


Texas. Older folks can enjoy swim- How good is your industrial recreation 
ming too. ‘‘Drown-Proofing”’ the whole program? You will want to read how 
family makes a good industrial recrea- the DuPont Co. developed a survey 
tion project. to evaluate their program. 





SUBSCRIPTIONS: Send subscription correspondence and change of address to Subscription Manager, RECREA- 
TION MANAGEMENT, 203 No. Wabash, Chicago |, III. Subscribers should notify publisher promptly of any 
change of address, giving old as well as new address, and including postal zone number, if any. If possible, en- 
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NORTHWESTERN MUTUAL LIFE INSURANCE COMPANY SPLASH PARTY 
made a big hit as a special feature of the annual Girls Club Party. The club is 
composed of girls of all ages who work in every department at Northwestern 
in Milwaukee, Wis. They frequently get together for theater parties, tours, talent 
shows, sports events, and charity work. 


RECEIPE FOR WARM 
WEATHER FUN 


Lake Shore Club of Chicago 


by 


al. at 


SWIMMING INSTRUCTION AND LIFE SAVING COURSES 
are offered each year as part of the Callaway Mills Com- 
pany water-safety program at La Grange, Ga. Harry Ken- 
ning, American Red Cross field representative, instructs a 
class of youngsters. 


6 





RECREATION MANAGEMENT, JUNE 1958 


LEARN-TO-SWIM CLASSE 


Hae: a good recreation recipe for 
warm weather! Take hot, tired em. 
ployees and place gently in cool, clean 
water. Soak leisurely. When thoroughly 
refreshed, add games, contests, and a 
few swimming _ instructions. 
with fun. Result: a summer treat that 
suits every recreational taste! 

It is not easy to tempt employees 
into the water. One of the best ways 
is a splash party. But—careful plan- 
ning is required. Swimming parties 
call for shrewd attention from the ree- 
reation director to avoid common pit- 
falls. 

Check available facilities. Outdoor 
pool or beach water should be about 
72°F. with the air temperature 
slightly higher. Indoor pools should be 
about 78° F. with the air about 80°, 
Be sure water is clean. Most pools 
operate under state health supervision 


Season 


and show monthly water reports. 

Examine dressing rooms. They 
should be clean and roomy. Make sure 
there is a safe place to check valuables. 

If you plan a picnic with the splash 
party, be sure food is to be served in 
an area set aside for eating and not too 
near the pool. 


Check Pool Rules 

Familiarize yourself with all rules 
and regulations of the pool or beach 
which you plan to visit. Mimeograph 
these and pass them out to employees. 
Any well-run pool will have more or 
less the following rules: 

1) Every swimmer is required to 
take a soap shower before swimming. 


S FOR EMPLOYEES OF ARO, 
INC., Tullahoma, Tennessee, prove popular with Mom and 
Dad as well as with the kids. Between 150 and 200 AEDC 
children took part in classes held during 1957 program. 


















— gE: 





Ke . > Te 


i 





> for 

m 
clean 
i hly 
nda 
“ason 

that 


oyees 
ways 
pian- 
arlies 
> Fee 


1 pit- 


tdoor 
about 
ature 
ld be 

80°. 
pools 
vision 


They 


» sure f 


ables, 
splash 
ed in 
ol too 


rules 
beach 
oraph 
OF ees. 


re or 


ed to 
ming. 








Sonne 


— 











2) Swimmers are not allowed in the 
pool who have open sores or skin in- 
fections. 

3) Running in pool area is prohib- 
ited. 

1) Do not swim beneath the diving 
boards. 

5) Towels, shirts, glassware or food 
are not allowed in pool area. 

6) Pushing, shoving or horseplay 
are not allowed. 

7) Only one swimmer at a time on 
a diving board. 

Watch your time limits. Better too 
little than too much. The ill effects of 
over-exhaustion and exposure due to 
prolonged swimming can ruin all the 
fun. Two hours is the most that any 
swim party should last, and for most 
people an hour is plenty. 

Check for both shallow water and 
deep water areas. Many non-swimmers 
enjoy splashing around in shallow 
water. Shallow water should be about 
214 ft. deep at the shallowest point, 
and deep water should be at least 
9 ft. for l-meter boards and 1014 ft. 
for 3-meter boards. 

Plan Entertainment 

Plan some entertainment to top off 
your splash party. Fancy divers, water 
ballets, life-saving exhibitions, swim- 
ming demonstrations, and clown diving 
acts usually make a hit with the crowd. 
Amateur talent from school swim 
teams is usually available. Professional 
acts cost from $20 to $50 in most 
areas. 

Be sure to include games and con- 
tests for your people. Relay races 
across a pool where teammates trade 
nightgowns or shirts are always fun. 
Chasing a greased 
provide a fine time for shallow-water 
enthusiasts. Steal-the-bacon with a 
beach ball too large to hold is good 


watermelon can 


for both deep and shallow water fun. 
Running backward in shallow water 
adds many laughs to relay races, and 
there are countless diving contests to 
keep the party going. 


SEE—WARM WEATHER FUN—Page 18 


RIEGEL TEXTILE CORPO- 
RATION, Ware Shoals Di- 
vision, through the Ware 
Shoals Community Founda- 
tion, Inc., sponsors this 
community swimming pool. 
W. M. Wilbanks, recrea- 
tion director, finds that a 
community-wide program 
creates interest for young 
and old. 





CLOWN DIVING ACT IS SURE-FIRE 
for applause and enjoyment by all who 
attend the splash party. Acts like this 
need not be professional, but they al- 
ways add to the program. 


YOUNG DIVER, ABOVE, RIGHT, WAS 
among contestants in the first Alabama 
District boys’ and girls’ swimming meet 





last fall. 


West Point Manufacturing 
Company’s Department of Community 
Recreation was host for the event. In- 
structors from five Alabama communities 
cooperated in preparing the program. 
Robert Turner, West Point's recreation 
director, says: ‘‘We have been vitally 
interested in water sports for a number 
of years, and we are highly pleased 
with the enthusiastic response from both 
participants and spectators.”’ 





B. F. GOODRICH COMPANY OF AKRON, OHIO, SPONSORS AN ANNUAL 
Learn-To-Swim program. Above, YWCA instructor shows three employees how 
to do a scissors kick. They have found that occasional splash parties add interest 
to their swimming program. Scheduled entertainment by professionals and a 
variety of employee water games and contests add to the fun. 
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COMPANY CONTRIBUTIONS PLUS 
special fund set aside from Athletic 
Association income during the years 
provided the $185,000 to pay for this 
new, modern structure serving the needs 
of 750 employees of Tokheim Corp, 


With employee recreation programs 


bursting out of available quarters in 
many companies, R/M felt it would be 
interesting to see what happens when 
a company of 750 employees builds an 
employee clubhouse to provide addi- 
tional facilities for their recreation 
program. 

Tokheim Corporation, Fort Wayne. 
Indiana, provides an attractive an- 
swer. Here is how their clubhouse 
came to be built and what it is and 
does: 

Just after noon of an August day in 
1921, a group of Tokheim men met 
with the president of the Company to 
talk about an athletic program. The 
ideas that took root in that meeting 
led to the organization of the Tokheim 
Athletic Association just a week later. 
The basic idea behind the move was 
to sponsor Tokheim employee teams 
in Fort Wayne’s competitive athletic 
programs, 

To provide funds for its activities. 
the new association decided on mem- 
bership dues of a dollar a year. A 
majority of Tokheim employees imme- 
diately became members, and_ their 
dues, plus the income from a_ small 
canteen in the plant, provided funds 
to launch an employee athletic pro- 
gram almost immediately. 

The first Tokheim basketball team 
entered competition with a flash that 
carried it to a runner-up position 


RESTFUL, SPACIOUS, CLUBHOUSE 
Lounge is used for meeting and recep- 
tions. It will accommodate approxi- 
mately 75 people. Serving facilities and 
dining area are immediately adjacent. 


PROFESSIONALLY-EQUIPPED STAGE 
gives ample opportunity for employee 
shows, dramatics, noon-hour music, 
movies, and other programs. Gym is 
used for games, dances, and meetings. 
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RM Takes A Tour Through 
Tokheim Employees’ Clubhouse 


against a powerful G.E. five. Since 
that day, Tokheim teams have com- 
peted in many sports and won their 
share of championships. Dues long 
since have been discontinued and all 
employees are automatically members 
of the Athletic Association. 

sy 1943, Athletic Association activi- 
ties had broadened beyond sports par- 
ticipation in providing recreational op- 
for Tokheim employees. 
Chester C. Oberly, then president of 
Tokheim, conceived the idea for a 
Tokheim Employees’ clubhouse and. 
with the approval of the Board of Di- 
rectors, instituted a long-range plan to 
achieve that goal. 


portunities 


Company contributions through the 
years, plus Athletic Association income 
set aside in a special fund, made it 
possible to break eround for the new 
clubhouse in June, 1956. The structure 
was completed and dedicated in April. 
1957. 

In addition to adequate, modern 
dressing rooms and showers, cloak 
rooms and rooms, the Tokheim 
Employees’ Clubhouse is composed of 
three principal 


rest 


areas: auditorium, 


lounge and enclosed balcony. 





THE 70’x 100’ FLOOR OF CLUB- 
house Auditorium provides a regula- 
tion-size 50’x 84’ basketball floor 
which is easily adapted into two volley- 
ball courts. It will also seat 1,000 
People for meetings or stage shows. 


The auditorium is 70 by 100 feet 
and has a seating capacity of approxi- 
mately 1,000. Useful for athletic 
events, it has a regulation-size basket- 
ball floor (50 by 84). It may be used 
for conventions and meetings of all 
types, lectures, dances and movies. 
Equipped with a modern footlighted 
and curtained stage, it has an 11 by 
14-foot beaded screen for the projec- 
tion of movies and slides. Approximate 
capacity for dances is 500, and there 
are accommodations for over 200 bas- 
ketball game Adequate 
chairs and 24 large tables are available 
for use in the auditorium. 

The Clubhouse lounge is 20 by 70 
feet, beautifully furnished and car- 
peted, providing a homelike atmos- 
phere. It is normally equipped with 
four tables and 50 chairs and is es- 


spectators. 


pecially useful for meetings and recep- 
tions. The capacity of the lounge is 
approximately 75. Adjacent is a dining 
area 18 by 20 feet, and kitchen serving 
facilities. 


The balcony is an enclosed area lo- 
cated on the floor above the lounge. It 
is also 20 by 70 feet and has a seating 
capacity of approximately 75. The bal- 





CLUB-HOUSE KITCHEN WITH PASS- 
through serving facilities is located 
adjacent to dining area and employee 
lounge. Modern equipment facilitates 
meal preparation and rapid service. 


cony may be used for meetings or such 
activities as table tennis. 

The hi-fi music and sound system 
with which the clubhouse is equipped 
is similar to the systems used in thea- 
individual 
volumes, 


ters, allowing control of 


microphone record 
and general auditorium volume. Acous- 
tics of the entire building have proven 
satisfactory. 

The parking area adjacent to the 


player 


clubhouse is ample for most purposes: 
in addition, the large parking lot used 
by plant employes is close by and is 
generally available for use by club- 
house patrons. 

Located as it is in the near east side 
of the city, the clubhouse is in an ex- 
cellent location to serve many groups. 
With its ample parking facilities it ts 
convenient to auto transportation, as 
well as being only a few feet from the 
bus line. 

Christmas parties. kids’ parties, club 
the 

host of activities are 


meetings of various employee 


groups, and a 


making full use of the new building. 
It really looks as though clubhouse 
manager Fred Morse has his hands full 
with a houseful! 





DRESSING ROOMS AND SHOWERS 
are on either side of the stage in the 
new clubhouse. Dressing rooms, with the 
latest fixtures, are equipped with indi- 
vidual lockers for employee members. 
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DURING THE COMPETITIVE SEASON, 
daily schedules and scores are pub- 
lished in Rochester newspapers, and 
games are reviewed by two radio 
sportscasters. Kodak’s program has at- 
tracted national recognition for service 
to the community. 


Eastman Kodak Youth Softball Program 
Serves As National Model For A. S. A. 


2,500 boys open 15th season this month 


Wen the Amateur Softball Associa- 
tion, parent body of softball, voted to 
adopt a national youth softball pro- 
gram in 1957, it turned to the Eastman 
Kodak company in Rochester, New 
York, for a guide to model their pro- 
gram. 


The Kodak Park Works at Roches- 
ter, N. Y., largest of Eastman Kodak’s 
many plants, has taken big strides in 
the last 15 years in building kids’ soft- 
ball into a vital community-wide op- 
eration. Its annual summer softball 
program has attracted national recog- 
nition because of its contribution to 
the community. 


For the past fourteen seasons, the 
Kodak Park Athletic 
which sponsors a full-scale recreation 
program for plant employees, has 
maintained a comprehensive softball 
program for boys ranging in ages 
from 11 to 15. 


Association. 


10 
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The under way in 
June with a two-weeks’ practice and 
indoctrination period, followed by 
seven weeks of league competition. 
Teams are placed in leagues according 
to their ability. After playing half the 
regular season, the leagues are re- 
shuffled and play continues for the 
completion of the program. It is felt 
that this method creates better balance 
in the leagues and helps hold the in- 
terest of the boys. 


program gets 


At the completion of the activity, 
all league champions are invited to 
participate in a_ post-season “‘little 
world series,” all games being played 
under the lights on Kodak Park’s well- 
tended field, with parents, relatives 
and friends of the boys in the jammed 
stands. 


Last year a total of 2486 boys, rep- 
resenting 144 teams in 18 leagues, 
competed. No less than 980 games 


were played on 8 different fields and 
the budding sluggers clobbered 600 
softballs. All equipment is furnished 
by the KPAA and includes bats, balls, 
masks, and gloves. To climax the cam- 
paign, the KPAA awarded 468 tro- 
phies to individual members of all 
championship and runner-up teams. 

Credit for the success of the pro- 
gram must go to the competent staff 
of instructors, directed by Harold 
“Shifty” Gears, one of softball’s first 
“Hall of Fame” choices. Gears, who 
hurled Kodak Park to world cham- 
pionships in 1936 and 1940, had as his 
assistant Robert “Skip” Lewis of the 
KPAA staff and a corps of 16 instruc: 
tors. Three of these—Tommy Castle. 
Leo Gallagher and George Krembel— 
are also former members of Kodak 
Park’s championship teams. All] the 
others are local and area high school 
coaches who welcome this summer em: 
ployment. 
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Any boy who wants to play softball 
during the summer is welcomed. He 


need not be related to an employee of . 


Kodak. Every player is given compe- 
tent instruction on the basic fundamen- 
tals of the game with members of the 
Kodak senior team serving as instruc- 
tors. Following these intensive training 
sessions every boy is placed on a team 
and is given a softball shirt and cap. 

At the close of the league schedules, 
Winners are given small trophies and 
pennants with individual awards for 
leading hitters, base stealers, and so 


on. The entire cost of the program— 
equipment, trophies, umpires, etc.—is 
borne by Kodak. 

During the competitive season, daily 
schedules and scores are published in 
Rochester newspapers and_ highlights 
are reviewed by two radio sportscast- 





ne 


SOFTBALL’S 







ers. Talk to almost any of the boys 
and you'll learn that the biggest thrill 
of the year comes on the day when the 
KPAA presents him with a bright new 
jersey bearing the name of his team. 
Team pictures are taken and each boy 


receives an 8 x 10 print as a souvenir. 
Now a permanent feature of the 


Rochester scene, the KP program is 
headed by Joseph J. Minella, executive 
secretary of the KPAA. Further recog- 
nition was accorded the project last 


KODAK PARK AA WELCOMES ANY 
boy who wants to play—he need not 
be related to a Kodak employee. Every 
boy gets competent instruction in funda- 
mentals and a chance to play on a team 
all summer. 


rv, J 
oa 


year when the American Softball Con- 
gress awarded plaques to members of 
all championship teams during the 


post-season ceremonies. 
100,000 Registered 


Success of ASA’s first youth softball 


program was established when over 
100,000 boys and girls registered over 
the nation. Participation in the pro- 
gram is expected to triple this year 


in the three divisions shown below: 





Age | 9.12 

= 35’ Pitching Distance 

Field ae : 
15’ Baselines 


Tournaments Local or City 





ASA Youth Softball Program 


16’ Pitching Distance 
60’ Baselines 


City and County 


13-15 | 16-18 


16’ Pitching Distance 
60’ Baselines 


City, County, and State 











“HALL OF FAME” CHOICE, 


HAROLD 








TWO HAPPY LADS RECEIVE THEIR TROPHIES WON IN 


“SHIFTY’ GEARS heads up staff of 15 professional high 
school coaches, with assistant Bob “Skip’’ Lewis. Three in- 
structors were former members of Kodak Park's 1940 Na- 
tional championship team. 


the KPAA program from Robert Lewis, left, and secretary, 
Joe Minella, right. Bats, balls, and other necessary equip- 
ment are supplied by Kodak Park Athletic Association. 
Trophies are awarded for hitting, base stealing, other skills. 
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LUTHER KING, RECREATION DIRECTOR, GIVES TENNIS 
instruction to a class of intermediate boys at the Erwin Mills 


Recreation Center in Cooleemee, N. C. Regular weekly 
classes are held throughout the season for five different 


groups of players. 


Dive recreation program conducted 
by Erwin Mills, Inc. at their Coolee- 
North 


result of 


division, is the 
thinking 
which recognizes the need for tailor- 


mee. Carolina 


top-management 


making the recreation program to fit 
the needs of the individual employee 
group 





especially in rural areas where 
the major industry and its employees 
comprise virtually the entire commu- 
nity. 

Carl R. Harris. vice-president in 
charge of industrial relations, says that 
a recreation program is the very start- 
ing point for employee-employer re- 
lations: “A large percent of the young- 
sters who participate in one of our 
mill-village programs today are em- 
ployees at the plant in a very few 
years. Therefore, we place a lot of 
emphasis on children’s activities. We 
think that this type of program fills a 
much needed purpose in such commu- 
nities!” 





CHILDREN’S STORY HOUR AT COOLEEMEE RECREATION 
Center is a popular period for many of the children of Erwin 
Mills’ over 1,000 employees. 
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Cooleemee is a typical mill village. 
with the Employee Recreation Center 
the focal point of all activities, both 
recreational and social. Groups of all 
ages meet here from morning to night. 
Many functional rooms provide space 
for pool tables, table tennis, television. 
dancing, kitchen, library, boy scout 
rooms, an amusement and game room, 
and a conference room for training 
sessions and organization meetings. 

On the grounds is a large swimming 
pool with adequate bathhouse, set off 
from the rest of the grounds by a high 
fence. Tennis courts. shuffleboard. bad- 
minton, horseshoes and other games 
have their areas too. 

The organized recreation program 
speeds up when school terms end, and 
another full-time assistant recreation 
director is added to the staff. His pri- 
mary duty is to work with the boys 
and girls in baseball, softball 
tennis. 


and 





INDUSTRIAL RECREATION PROGRAM SERVES 


ENTIRE COMMUNITY IN RURAL AREA 


= ERWIN MILLS’ 
COMMUNITY - ORIEN 


Three different age groups partici- 
pate in baseball: Little Leaguers, Pony 
Leaguers, and the men’s baseball team. 
which is coached by an experienced 
ball player and entered in a_ strong 
industrial baseball league. 


The plant softball league is made up 
of teams from the various departments. 
and an all-star team is entered in the 
North Soft-Pitch Softball 
Tournament. Cooleemee — senior 


Carolina 
The 
girls’ softball team competes in an 
eight-team industrial league and _ also 
takes part in the State Women’s Soft- 
ball Tournament. 


At a modern swimming pool free 


instruction for beginners. and courses 
in Red Cross life saving and instructor 
training for advance swimmers is pro- 
vided, At the end of the season, aquatic 
shows and swim meets are held for all 
groups of swimmers. 





s~ | { ut ~ 


SWIMMING POOL AT ERWIN MILLS, INC. RECREATION 
Center is a favorite place for relaxation during the summer 
months, provides a place for water safety classes and parties. 
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Many fine industrial recreation programs are found 


in the South, West and in Canada, where the loca- 
tion is rural, and the industry and its employees 
comprise the entire community. Here, the industrial 
recreation director actually functions as a city rec- 
reation director, handling the program for the whole 
community. The increase in the number of decen- 
tralized plants marks this as an area of outstanding 
growth in the years ahead. It is bound to place 
greater emphasis on the provision of company- 


community recreation facilities. 


by 
Hubert Henderson 
Assistant Director 


North Carolina Recreation Commission 


RECREATION PROGRAM 


In keeping with the emphasis on 
te pre-school 
children have a regular Story Hour. 
Some 65-70 children meet each week 
in two different age groups for games 
and story-telling. An outdoor play- 
ground provides variation, as do spe- 
cial Christmas and Easter events. 

At the end of each basketball season, 
all boys and girls 16 years old and 
under who have taken part in the rec- 
reation program are taken by auto- 
mobile to a neighboring city for an all 
day inter-city competition in basketball 
and table tennis on “Cooleemee Day.” 

One of the highlights of the season 
is the Annual Brunswick Stew, given 


children’s activities, 


by the company for all employees and 
their families. A special cookhouse has 
been built on the grounds to handle 
this event. The size of the undertaking 
can be measured in part by the stew 
ingredients: 800 lbs. beef, 600 Ibs. 
pork butts, 530 Ibs. fat hens, 1400 Ibs. 


¥ 


oS 


MR. E. W. SEIGLER, VICE-PRES. AND GENERAL Manager of Erwin Mills, 
(4th from left) discusses annual Brunswick Stew with members of supervisory staff. 


potatoes, 450 Ibs. onions, 360 cans of 
tomatoes, 180 lbs. cabbage, 144 cans 
creamed corn, 96 lbs. butter, 18 gal- 
lons of catsup, 15 quarts of vinegar, 8 
Ibs. black pepper, plus other seasoning. 
3,000 pints of ice cream are consumed 
at this picnic along with gallons of 
iced-tea, lemonade, and bottled drinks. 
Special entertainment is imported for 
the occasion, and the swimming pool 
is open for the whole crowd. 

J. W. Wilson, divisional manager 
of the Cooleemee Plant, “The 
benefits of a recreation program in a 
location such as Cooleemee cannot be 
measured in dollars. The program is 
completely financed by the company. 
which thinks the investment in recrea- 
tion pays ample dividends. Our rec- 
reation director plays as important a 
part in the building of employee 
morale and job satisfaction as any of 
our production the 
plant.” 


says: 


supervisors in 


Inc., 
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COOLEEMEE YOUNGSTERS LEARN 
the fundamentals of basketball in the 
Erwin Mills, Inc. program. 
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RECREATION CENTER KITCHEN IS 
scene of many good times—conversa- 
tion always flows freely among the 
cooks and dish washers. 


CONFERENCE ROOM 
TION center is used for training. 


IN RECREA- 
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Company Fishing Champs Compete 
In Ist National Fish-A-Rama 


Paris Landing State Park Inn, lo- 
cated on Kentucky Lake, near Paris, 
Tennessee, will be the site of the Na- 
tional Industrial Recreation Associa- 
tion’s first national Fish-A-Rama to be 
held on September 27th. 


All members of NIRA are urged to 
hold company competitions to deter- 
mine their fishing champions and send 
a representative to the national one-day 
contest at Kentucky Lake. 


Get your company fishing contest 
started now. Name your champion and 
get him ready for some of the nation’s 
best fishing. Kentucky Lake is loaded 
with fish—mostly big ones—and offers 
a real challenge to a nimrod. It’s an 
excellent opportunity to stimulate 
more interest in organized company 
fishing and a chance for some lucky 
sportsman to pit his skills against 
industry’s best fishermen. 


National championship trophies will 
be awarded to the winners of the Ken- 
tucky Lake competition. Trophies will 
also be awarded to the National Cham- 
pions in each of the following fresh- 


COMPLETE 
TWO-WEEK 


Recreation 


PROGRAM 
* 


Costs only a 
few cenrs for 
each Employee 


e 
YOUR 
EMPLOYEES 
WILL HAVE 


TWO FULL 
WEEKS OF 


STARRING IN 
THEIR OWN 


BIG 
MUSICAL 
COMEDY 





Here Are Some of Our 


Corp., Wyman-Gordon and Tim- 
ken Roller Bearing. 


water divisions as a result of individual 
company contests: 


1. Trout (Brook, Brown, Rainbow) 

2. Bass (large mouth, small mouth, 
spotted) 

3. Muskie 

4. Northern Pike (Pickerel) 

5. Salmon (Pacific, King, Tyce, 
Chinook ) 

6. Pan Fish (Crappie, 
Bream, White Bass) 

7. Walleye 


Blue Gill, 


Rules and entry forms are now 
available from NIRA Headquarters, 
203 N. Wabash Ave., Chicago 1, Il. 


FALL SPORTS CATALOG 


The Co., Cincinnati. 
Ohio, has issued its new Fall Catalog 
for its 1958 line of football, basketball, 
boxing, volley ball, soccer and other 
Fall and Winter athletic equipment. 
This attractive new catalog is available 
by dropping a post card to the Mac- 
Gregor Co., 4861 Spring Grove Ave- 
nue, Cincinnati 32, Ohio. 


MacGregor 


Over one hundred Hartford Insurance Employees have FUN at an Empire rehearsal. 


IT TAKES NONE OF YOUR TIME; WE FURNISH EVERYTHING 





ONE GOOD REASON why the First 
National Industrial Fish-A-Rama will be 
held at Kentucky Lake, Tennessee is 
shown above. The lake is over-crowded 
with hungry, fighting game fish. Here's 
a catch made at Kentucky Lake recently 
by Vic Saigh, of St. Louis, Mo. 








except the people and the stage! 
Employee shows are not new. BUT a complete EMPIRE package that includes 


Clients: i 

We are proud to list among 
our clients, companies such as | course! 
John Hancock, Hartford Insur- 
ance, Kaiser Steel, Hughes Air- i NAME...... 
craft, Ansco Films, Thompson | ADDRESS 
Products, Goodyear, Zenith, CHV... 
Motorola, Teletype, Western i 
Electric, General Tire, Falk JQ. 
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direction by a professional director, scenery, costumes, make-up, scripts, advertising 
posters, all royalty payments, and a complete outline of what to do and how to 
do it, IS NEW!! Over 85% of our cast members have had no experience in dramatics 
or music. And the cost? In most cases the income more than pays the cost of the 
entire package and it takes none of the recreation director’s time. 


Ee rte tO ne ee et ee eee 


SOUNDS INTERESTING. Let's talk " 
about it at NO OBLIGATION of 


EMPIRE PRODUCING CO. 


526-532 LAW BLDG. * 






KANSAS CITY, MO. 
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BM caNOID VIEWS 


EMPLOYEES SKITS AT LAST YEAR’S 
Christmas party highlighted Vonnegut 
Hardware Company’s annual program. 
A. Obergfell, Director, Vonnegut Ath- 
letic and Recreation Committee, reports 
that employee participation of this kind 
has added greatly to over-all interest 
in the firm’s employee recreation pro- 
gram, as well as giving many indi- 
viduals a chance to express themselves 
and display their particular talents. 


RECEIVES CHRYSLER AWARD— 

John Kalich, left, Defense Engineering 
Department, receives the ‘‘300"' plaque 
for rolling a perfect game in a Chrysler 
League. Making the award are John D. 
Leary, Chrysler Vice President, Person- 
nel (right) and John Lindquist, Manager 
of Employee Services for the company. 


$300 IN SILVER SETTING PRIZES WERE AWARDED 
winners in Ft. Worth Convair Recreation Association‘’s an- 
nual bridge tourney. Officials of CRA tournament are shown 
above with some of the prizes offered. G. P. Anderson, right, 
is Commissioner of bridge. Mrs. Herman Ankenbruck is 
bridge club president. |. B. Hale is member of tournament 
committee. First night of the tourney was a silver plated 
affair, with a glittering array of silverware for prizes: Ad- 
missions and entry fees cover the cost of food and refresh- 
ments. Last year’s tournament drew more than 500 people. 


ENTHUSIASTIC ATTENDANCE MARKS ANNUAL SPORTS AWARDS PARTY AT 
Huntington, W. Va. works of International Nickel Company, Inc. This over-all view 
gives some indication of the crowd of more than 350 sports enthusiasts who 
attended the 28th annual awards party held at the Hotel Frederick. Aside from 
the 88 awards of jackets and golfing equipment presented to Inco’s sports 
champions, nine other employees received consolation prizes, ranging from a 
live chicken to long-handled underwear. 


a 


NORTHROP RECREATION BOAT CLUB WAS HONORED 
by formal presentation of its charter to Jack Shannon, Com- 
mander, by Captain Stanley Lindholm, Chief of Staff, 11th 
District, U. S$. Coast Guard. Twenty-one boat skippers of 
the Nerthrop Recreation Boat Club, Northrop Aircraft, Haw- 
thorne, California, formed U. S. Coast Guard Auxiliary 
Flotilla No. 65, which will serve to promote safety and to 
assist in rescues at sea. The flotilla, first to be activated in 
the 11th Coast Guard District, will be based at King Harbor, 
Redondo Beach. Note NIRA emblem at top of picture. 
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RECREATION DIRECTOR PICKED AMONG DETROIT 
“TOP TEN’ WORKING WOMEN 


> — = 





LOIS VERNER, FORD MOTOR COMPANY RECREATION DIRECTOR, WAS 
CHOSEN ONE OF THE TOP 10 WORKING WOMEN in Metropolitan Detroit. 
She was honored for her work with FORD‘s Employee Services Department at a 
banquet March 18, held by the Central Business District Association, which spon- 
sored the contest in conjunction with Detroit's third annual ‘Salute to Women Who 


Work’’ week. 





1959 NIRA CONFERENCE 
TO BE IN PHILADELPHIA 





The 1959 National Conference Steer- 
ing Committee gather around the Wal- 
dron Company booth during the 1958 
Philadelphia one-day workshop held in 
February at the Bellevue Stratford ho- 
tel. Left to right: Jim Waldron, Wal- 


& Co., chairman of Exhibitors 


dron 
Committee; Al Spinner, Armstrong 
Cork Co., chairman of Advisory Com- 
mittee; Ted Radio Corp. of 
Entertainment Chairman; 
Bunny Capan, Steel Pier, Exhibitors 
Committee; William Ziegenfus, Sun 


Goss. 
America, 


Electric Co., Conference co-chairman; 
Walter Kelk, E. I. du Pont de Nemours 
& Co., chairman of Program Commit- 
tee; and Ken Klingler, Consolidated 
Electrodynamics Corp.. NIRA Past- 
President. 


SAM SNEAD IN 3-D 

Sam Snead, golf's all-time money 
winner, is more than twice the man he 
used to be when he poses against the 
14-foot cutout likeness of himself on 
Chicago’s famous Michigan Avenue. 

The 14-foot Snead, part of a giant 
outdoor “spectacular” erected by Wil- 
son Sporting Goods Co. of Chicago, is 
no match for the giant golf ball meas- 
uring some 10 feet across. With this 
size ball, Lake Michigan becomes a 
dandy waterhole, the Gary dunes a 
sandtrap. 

This 3-D outdoor display board 
marks the first time a sporting goods 
manufacturer has used this advertis- 
ing medium. It measures 52 feet long 
by 2714 feet high, and it is estimated 
that more than 514 million people will 
see the board each month for the next 
three months. 


Oil Company, Conference Co-chair- 
man; Sam Rubenstein, Philadelphia 
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S he's an inspiration to the peuple 
with whom she works . . 
responsibilities . . . 


. she accepts 
and she’s sociable, 

Basically, these are the reasons | ois 
Verner was selected one of Detroit's 
top 10 working women in a contest 
sponsored by the Central Business |)is. 
trict Association. 

Held in conjunction with the City’s 
third annual “Salute to Women Who 
Work” week, the contest was open to 
the general public for nominations of 
their candidates in letters of 300 words 
or less. 


Began in 1933 

Miss Verner began her Ford em. 
ployment as a clerk-typist in 1953 and 
asumed her present capacity of recrea- 
tion leader, Employe Services Depart: 
ment, the following year. 

Around her revolves nearly every 
recreational activity sponsored by the 
Company for Ford women. 

From September through June, she 
co-ordinates the philanthropic and _ so- 
cial activities of the Ford Girls Club 
(1,500 members) and the Ford Wives 
Club (200 members). 

Quick to credit the officers and com- 
mittee members of both clubs’ with 
bearing the brunt of the work, Miss 
Verner described her association with 
the groups as that of counselor in mat- 
ters of Company policy or unusual 
situations which may arise. 

“Plenty of free advice based on 
years of recreation experience is what 
[ usually offer them,” Miss Verner 
smiled. 

Christmas in October 

Christmas arrives early—say around 
October—on the recreation leader's 
calendar. That’s when arrangements 
are made for ordering, packaging and 
processing Goodfellow dolls for the 
Girls’ Club annual doll-dressing project 
for underprivileged children. 

Come spring and summer, there are 
Ford women’s golf leagues and soft- 
ball teams to co-ordinate. Last year. 
approximately five leagues of feminine 
niblikers and 11 diamond squads par- 
ticipated. 

Other activities regulated by Miss 
Verner are three ballroom dance ses- 
sions and 10 sewing classes for em- 
ployes and their families. 

Of her “surprise” selection as an 
outstanding working woman, Miss Ver- 
ner quiped, “I guess I’d better brush 
up on my efficiency system. All this 
nomination business going on around 
me and I wasn’t even aware of it.” 
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Cicero Manufacturers 
Recreation Assn. Elects 
Robert Woodrick President 


Editors Note: RK/M_ periodically 
will carry a run-down on the activi- 
ties and officers of NIRA’s fifteen 
alliliated city industrial recreation 
councils, 

First group to affiliate with NIRA was 
Manufacturers 
which 


Recreation 
Association founded in 
1951 for industries located in Cook 
County. Illinois. First president was 
Joe Corrigan, Danly Machine Special- 
ties, Inc. Currently 27 industries are 
active participants in their program. 

Recently Robert Woodrick of Chi- 
cago Vitreous Corporation was elected 
C.M.R.A. President for 1958-59 at the 
organization’s annual dinner meeting 
held in Cicero, 


the Cicero 
was 


Bob Burgess of Lockformer Com- 
‘ as elected Vice Preside and 
pany was elected Vice Fresident anc 
Pat Drennan of B. F. Gump Company 
is the new secretary. Ray Brown of 
Chicago Vitreous was re-elected treas- 
urer for the fifth consecutive term. 


Activities chairmen for the 1958 
season are: Bowling—Bob Burgess, 
Lockformer Company; Bowling Tour- 
nament—John Bove, Western Felt 


Works; 13th Annual MIDWEST GOLF 
CHAMPIONSHIP TOURNEY—How- 
ard Whiteway, Corey Steel Company: 
C.M.R.A.Golf League—Howard White- 
way. Corey Steel Co.; C.M.R.A. Invita- 
tional Golf Tourney—Joe Corrigan, 
Danly Machine; Membership—Floyd 
Steinman, Chicago Vitreous Corp. 


CMRA member companies include: 
Abart Co.. Metal 
Display Co., Amphenol Electronics, E. 


Gear Advertising 
J. Brach & Sons, Chicago Extruded 
Metal Co., Chicago Vitreous Corp., 
Cities Service Co., Corey Steel Co.. 
Crown Stove, Danly Machine Special- 
ties, Inc.. Edmier Ine., Goss Printing 
Press Co., B. F. Gump Co., Hotpoint 
Inc., Industrial Pipe & Supply Co.. 
Kropp Forge Co., Lake River Termi- 
nals, The Lockformer Co., ODM Mfg. 
Co., Pheoll Mfg. Co., Pure Oil Co., Roth 
Rubber Co., Socony Vacuum Oil Co.. 
Sola Electric Co., Sunbeam Corp., and 


Western Felt Works. 


The organization conducts an ex- 
softball, 
golf. This 


program — including 
basketball, and 


tensive 
bowling, 


“he Eaty Way “Jo Learn Golf Rules” 


August, CMRA will be host to the 
13th Annual Midwest 


Industrial Golf 


Tournament at Woodridge GC, Lisle, 
Illinois. 





C.M.R.A. OFFICERS—1958 


Left to right—Pat Drennan, secretary 
(B. F. Gump Co.); Robert Woodrick, 
president (Chicago Vitreous Corp.); 
Bob Burgess, Vice President (Lock- 
former Co.); and Ray Brown, treasurer 
(Chicago Vitreous Corp.). 





See You In 
Philadelphia 
In °59 











23” x 35’’ WALL CHART 


only 50c each 


TO LEARN 





A new, eye-catching wall chart on 
the Rules of Golf, printed in two 
colors on heavy, durable paper — 
ideal for framing or for bulletin 
board display. Features the 60 hu- 
morous cartoons taken from the pop- 
ular NGF booklet “The Easy Way To 
Learn Golf Rules.” 

ORDER NOW! 
Mane ] 
To: NATIONAL GOLF FOUNDATION | 

407 S. Dearborn Street | 

Chicago 5, Illinois | 
Please send me “The Easy Way to Learn 
Golf Rules” wall charts at 50c each. 

Enclosed is my check or money order for $ 
Name 

Company 

Address 

City Zone State 


: J 
soi stein bde 
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WARM WEATHER FUN— 
—Continued from page 7— 


Watch Age and Ability Groups 


Games and contests should fit the 
abilities of your people. Water polo 
is not the thing for old ladies or nov- 
ice swimmers. It is a good idea to have 
your people register their swimming 
experience when they sign up. 

Age-group swimming meets can be a 
great deal of fun. In most cases, the 
best groupings are 10 year old or un- 
der, 11-12, 13-14, and 15 and over. 
Keep adults in separate classifications 
for competition. Keep races short, usu- 


ally 25 yards for 12 or under and 50 
yards for 12 or over. Adult races 
should be short, too—across the pool 
is sometimes better than one length. 


Have a Program 


You save a lot of confusion by hav- 
ing written instructions on where to 
gather, the order of events and other 
details. Be sure your officials are as- 
signed well ahead of time so that 
your people don’t have to stand around 
while you get organized. 

Awards should be handed out liber- 


ally. Inexpensive medals, trophies, or 


ribbons satisfy most winners. 











Seehury music systems 





Two great new models, the 
“201” and ‘161.” Both equipped 
with Dual Programming and 
Dual Pricing to produce greater 
earnings in every location. 


THE SEEBURG CORPORATION 






DEPENDABLE MUSIC SYSTEMS SINCE 1902 


Chicago 22, Illinois 


RECREATION MANAGEMENT, JUNE 1958 


Company swimming parties arc an 
excellent means to motivate interes{ in 
swimming activities. 


These activities are limitless and can 
be an important part of your year. 
round program. Most communities 
have YMCA, YWCA, community cen- 
ter, high school and college pools that 
can be rented. Usual rental fees run 
from $15 to $50 dollars per hour and 
in many cases special rates can be 
worked out for your industrial classes 
and swimming activities. 

If you, haven't tried a company 


swimming party or coeducational 


_ splash party, we suggest you give your 


, : 
| employees this guaranteed recipe for 
warm weather fun. 


1957 WORLD SERIES MOVIES 

As in previous years, the Hillerich 
& Bradsby Company is making avail- 
able to coaches, athletic directors of 
schools, institutions, and other organi- 
zations the exciting movies of the 1957 
World Series. Nothing is left out—all 


of the dramatic action unfolds just as il | 


happened last fall. A print of the film 
may be had through your sporting 
goods dealer. 


WRITE FOR 
LITERATURE 





ANU MANU) 
DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive International Distributors 


AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


| WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
| POOL AND DRESSING ROOM EQUIPMENT 











~— 


i 





LI ee 








1 can 
year: 
i ities 
en- 
that § 





run | 
- and } 
n be 


lasses 


pany 
iT mal 

your 
e for 


NES | 
lerich 

avail. { 
rs of | 
rgani- § 
1957 § 
t—all 
t as il 

» film } 


yrling 


ED 

















SPECIAL BARGAIN OFFER -.- 


RECREATION 
MANAGEMENT 


is designed for the executives 
responsible for industry’s ever- 
broadening scope of recreation ac- 
tivities. It helps you keep up-to-the- 
minute on recreation news. It carries 
complete information and reports on 
all employee activities. Here’s a list 
of subjects to be covered during the 
next few months. 


PICNICS * BANQUETS 
CHRISTMAS PARTIES 
TRAVEL CLUBS = ARCHERY 
BICYCLING * BOATING 
ROD and GUN ° ICE SKATING 
ROLLER SKATING * SKIING 
SKIN DIVING + SPORTS CAR 
MODEL BUILDING 
HOBBY SHOWS * OPEN HOUSES 
GOLF * TENNIS 
HORSE SHOES * BOWLING 


Each and every month “RM” 
brings you useful ideas culled from 
the hundreds of letters and reports 
received at the National Industrial 
Recreation Association in its role as 
the clearing house in all matters of 
industrial recreation. Information 
backed by seventeen years of non- 
profit service to industry. 


PLUS EXTRA BONUS 


if we hear from you within 10 days 


YOUR CHOICE OF .. 





only in RECREATION MANAGEMENT do you get 
a modern, fast reading magazine edited solely for the execu- 
tives responsible for recreation activities. It’s the magazine 
with the most complete round-up of recreation news . . . timely 
industry research and trend analysis . . . how-to-do-it ideas 
and methods. It’s the book packed with features and depart- 
ments covering all of industrial recreation. 





RECREATION MANAGEMENT 
203 North Wabash Ave., Chicago 1, Illinois 


Enter my subscription for one year of RECREATION 


MANAGEMENT and my personal copy of Golf in Industry 
—at the special rate of $4.00. 


Name Pe ee j Title. ae oe _— 
C] Business 

Address [] Home —e 

City Zone State ain 


Your Company Name 


7 Check Attached [| Bill the Company [ ] Bill me 


HILLERICHEBRADSBY C’ 


“ouisyie 


one Trademark is Supreme 

















